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INTERIOR DESIGNERS

STATE OF THE
INDUSTRY

BY SUSAN DICKENSOHN

Steady growth means more business,
new Challenges for interior deagners

hie LS. interor design industry qgrew by

o i 2o, s first vear of significant

growth since 2007, Last vear, the indus-

iry conbinuad ks staady recovaery, Dov-
ered by more strergth e the residential segn-ent,
By thie atart of 2014°s fourth quarter, ingu res for
nterior design arects had reached their bighest
vl i three vears, accordirg Lo the Amerncan
Sociaty of Irterior Designers’ Interior Desgr Bill-
ings Indes.

Going forward, the ASID projects @ growth
rate of 13% through 2022, & fa-ecast that bodes
wea! | far Piome furnishings. Laura Horsley, ASI0%
vioe president of market ng ard communicet ons,
told Homra accents Today that interias design-
ers "defintshys have & strong impact on the bome
accents industng” with firms soecifying an eati-
makad $45.35 bil lioe i aadacts each vear, ASID'S
il - '|'.|:|_,5L'-- GJtIc:.-I-: pl_.l_ .1-.-F~"EIC|E prﬂ-"LCt sales

Ir t.-_~| or Design magazine reparted t"n:lt in 2013
the top12a interior design firms specif ed S69
alhar of furnishings, fiztures and corstructon
producks, with 20 billion af hal gaing bointeri-
ars. Total design fees hit $2 bilicn ir 2203, ke Fof
that gerarates by green projects,

"In the area of sustainability, clierts o
arpments ara dameanding thet auildings ach ewve
highar levels of performanca inconserving anerngy
and warer and in meating or excaeding LEED
standards for sualainable cesign eng consinic-

on Haraley said, adding that health ard well-
nessis alzo a growanyg concerm, “A& recent study
by 850 and MoGraw Hill showed that building
s, archilects, desgners and contracions
expact tha impact of 2 ouilding ortha healtn of its
pocapants o heve a nignimpact on cesign and
construction decisons in the next beayears”

CHber trerds mpacting design, said Hors!oy,
inciuda the 2lending of warkpioce and residentia
spaces,; consideration for tha well-oaing of noou-
pants in design cesizgions, the 2iurring ofinterior
end outdoor spaces, the imzact of glazalization
or design, and multigererational nouzing — all
af which translate ta a rew set of challenges far
intEciar eskners,

"The roraasito demand for more sustainable
ard fea thy envircnments has glaced greater em-
phozis or knowing where and how products are
rmanufactured, as wall as on their components,”

el -
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Fatncia ¥ Lear, Patr

she gaid. "And when toomes to tachnology, de-
sigross nesd o expand their krowledge beyoro
‘Emart’ technologies — o digital panel walls anc
interaciive devices that are becoming standard ir
ratail, hosoital by, haalthcare, museums, [braries
and pther envircnments — and undersand how
towork with technical expens toimpiement these
riew technolooies”

Sora cinsar laak at the industry, Homea Acocerts
Today spoka with Jeff sndraws, Jeff Andrews
Dasign, Los Angeles; Sandra Espinet, Los
Angeles and Sar Josa del Cabe, BOE, Mexica;
ryanne Jacolbs, Slfer Designs, Edwarosal
Valley, Coloy Patricia MoLean, Patricia Melean
Inperors, Atlanta; Wendy Raizin, Raizin Desgn
Group, Broword Counby South Flarida; Brad
Rems=ey, 2rad Ramsay Interiors, Mashala,
Tann,; and Derise Wenacur, W Design & Décor,
Craton-on-Huodson/\Wastchaster County, MUY

: How has your interior design business
fared over the past year?

cia Mc

gan Intencss, Aslanta

Jeff Andrews: "his year has been fairy cons's
cenbwith recent yoars, For s, there bas beenan
increase ir projects outside of Los Angeles ars
even outside tha LS,

Sandra Espinet: s business is steady and hias
beendaoing great for the past 10vears,

Yvonne Jacabs: We have cefinitely seenan aatick
this past year. We are finding that those who beld
aft on making major decisions abaul their homes
were ready to make the leap, We alsa found that
the real estate marsel atartec back wtn high-enc
harmes and mostwera perchased at a great prce
bt came with dated finishes and Surniture, & lot
of cur business continues 1o be remodels with e
fesw menw canatruct on jobs throwning We have also
ircreased ourreach ard bavae about 30% of cur
business out of stata.

Patricia MoLean: Thera is strorg cerand, Chants
are decisive ard want resulis,
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Yeonre Jacoha, Slifer Des ans, Coraraca

iving room, wa walked through several of the
trade-only showmom s in Mew York, where [heir
directian bacame evident to me. We were aole ta
craate a peaut ful room ta thels taste and calor
palette that they loved!

: What is the most unusual or fun project
you've camplated?

Sandra Espinet: A bome inthe 2ahamas be-
cause it wasjust sa booutiful, fresh and natu-
e,

Tvonne Jacobs: A cliertwno boughz o wvery
high-gnd BY bz traval (o his daughter’s Forse
shawa — we redio the interiors and custamizad
the whale thing!

Patricia MeLean: The comglaticn of mode
nomies in tho St Begis Residancesin dilanta,
We had licensze to desigr the architectu-al
ayour of the space, special cusiom millwaors
(including a scanaled study), drapery and soft
furnishings, furniture, antigues, rugs, art, light-
rg, eccessaries and finishes, Every item in the
ney A 000-sa.-ft cordominidms in the sky was
specified ond plocad by us, It was challenging
and moat reward ng. We weon an ASID award,

Wendy Raizin: A diractar’s home that was ta
be sold bz an vnkrown Hoflywooo parsoraliby
Mot knowing exactly who would as erjaving
trne space mage the des gn process a bitota
guessing game, ILallworked out in Lhe end and
evaryane was happy

Brad Ramsey: & wine celar for a clignt, com-
plete woth redwood pareled walls and redwoad
rachks. Iz turnec out beautita.

Ot Regs Rexdences, Patricia McLean Inleriors,
Armntn
Denise Wenacur; A buge room aver an attached
garage far a family of five. Tha challenge was
that, as a result of the oo’ line, there were sa-
vargly anglec ceitirgs ir tha raam that caule nas
ba changee, | desigaed custom bult-in cabinetry
and tackshetves for thosa sharo angles and
skrateg cally placed the wall and ceiling paint
colers, turning & regative nlo @ pogitve.

: How impaortant s soclal media in your
marketing efforts?

Jeff Andrews: We use Instagram, Twitler and
Fintarest, | balieve in social madia as a tocl to
ekpress voursalf personally anc prafession-
aly and love how visual and rteractive itis

Wa have corlec| aver what we snare ard car
expase the rignt amount of design and abyvle s
wi see BL, Mo mone, no less,

Sandra Espinet: Thare is sa much sccial media
out there ab the maoment thal it's almast mind-
bogglrg Butit 'simportant and does croota
bropg awarenaas, Somea people are ust all flus
anrd zocal media and do not dao much dasign
weork, CHners do more design work gro socia
redia is secordary, It just depends onwhat i
maorkant 1o yol.,

Yvonne Jacobs: We da it all — Facebook, Ins-
tagram, Pinterest, Houge, Linkedin, Youtube,
Dering =all, Facebook is a good farmat for us to
gat the word aut and maybe pick uo clierts that
we wolld not normally have, Houze and Pinter-
ast are greal toolzto dse es adesigres and
clierts loveit, ton, Waalso do a lot of blageging
and have a colamninaar local newspapan. We
try to taxe sdvantage of all of the platforms erc
fave a dedicatec two-persan market ng taam
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Sandqa Sapinet, Loa Ang=les and San Jose
cel Caba, Moo

=z itis easiar toda.

Patricia McLean: Socalmadia nalps seep my
clients and foliowears informed aoout everts
and arpjects, | have pages on Facebook, Insta-
gram, Pinterast, Linkedir ond Houzz,

Wendy Raizin: 've just storted to uss socia
meclia n oy marketicg efforts, iz important,
but for ma tha work ang relaticrships bulc waile
celivaring succassful projects are key to ratair-
inig noew Dusinoss,

Brad Ramsaey: | Lry Lo stay current with so-

c al media trends and am act ve on Twitler,
Sacenaod, natagram, Fonterast, Linkedinand
Houzz,

Penise Wenacur: Social mada iz bugay m-
portant o my ousiness! Wa have close to 200
phoins on Haaze e cur business profice wth
almast 20 reviews, We enjoy seeing what pho-
tos end up e people’s ideabooks, Our busiress
Facebook oage has hundreds ol [kes arc is
frequently dadated with photos ard ourYou
tube videos ofongang renovations, We share
mages from furn ture and nccassories shows,
while we dra attanding ther, with our clients,
laman Lirked n, and | oeeet, uplaad to insta-
gram and pinto Pinterest, Everyorne has thar
faverites and wa try 1o bein baair line of yiew o
el thar kaow we are there to nelp as reedad,
Also, | have o new wabsite launchirg in early
201%; itis so mportert to have our company
imfarmation ang portfoloeasy for prospec-
tve clierts to find during an anline search, Sur
pristng clierts love ta share befare and after
photos ef their completad spaces with Fends
anc Fam by,




Wandy Raizin: Total reveros far 2004 was 65%
greater than 2013, However, 2013 was 0% lower
thar 2002, Groas prafit follewed tha same trand,
2013 was 20% less than 2012, but 2004 was 38%
greaber than 2002 Such signficent charges in
restenue from year ta year are mainly cus fo the
fact thal the larcar projacts takea 8 longer tirme to
complate and the bulk of the revenue and profit)
i2 realized towards the end of the project.

Brad Ramsey: 2014 has beena very busy yeor lor
e, By bBusiness has grown about 255,

Denise Wenacur: My dazign business bas steadily
qrowen ot inast 20% vear over vear,

Q : Describe your average project in 2014,

Jef andrews: Our average progect s roughly
10,00 squsne feet, resicential, new consiruction,

Sandra Espinet: We spociaize in lusury residen-
val Wa do projects main'y betwesn $500,000
ancl 55 il o Tarsitu e,

Tvonne Jacabs: Average & resident a:, split be-

Pwen whola houses and rooms, probably slighthy
e houses; some amall boubique hospitality
work, upgrades to hotel lobbies or freahening up

the bedding package. Honve sizes range from

S 000 b 10,000 SEjUENe fras, We are in & resorl
1 50 Aok 23% of cur clientale are second
hmacisners,

Patricln Mclean: Whole houses, refresh ng axist-
I ehents’ projects, commercial projects —the
s and 5t Regis Residerces Mode! Home | die-
Blgnec just sold, The Cashiers, W.C,, Show House
Ldenigned i Aogust will be used for lan Sander
S labrics marketing in the LIK and LS,

Wandy Ralzin: Entire house/large-scale renova-
Bions, | don'l typically take on e ane-raam project,
Also commarcial spoces such asa restourant,
olfice Buildings and a hip salen lccated in a farmer
[rank,

Brad Ramsey: | work ol of evary scala, from
ground-up builds to single reom remaodels. | do
I8 commearcial work; bub this vear | was the de-
signer on s labby remadel fora Moshille condo,

Danise Wenacur: The projects have beenvaried in
size and scope throughout 2004, The largest was
f nouse neecing major renovations: Tull kitehen,
three baths, enclosed sunroom, naw stair rails,
then furnitere, rags and accesaarias, Anather in-
teresting projact was in & tem ple whers we turmed
a library into 8 masting loungea. We slso designed
some boautiful Fareily rooms, and brightensd up
thie lobby of a professicnal office building.

Q : Bescribe your clients,

Jeff aAndrews: We have [amilies, bachelors, young
counles and celebrities, We love them all,

Sandra Espinet: Some are singl g, Somm e Young,
some dider. t's fun because we get to desigr for

VErous Bge grouns and
lifeatylas,

yanne Jacobs: Mos:
are in thair mid-50s to
Fosand from the East
or West Cosst. We oet &
et afwaitors from Mex-
ico ond they are vary
good Clients as weal),

Patricia McLean; Mos:-
v esbabl s hac praflas-
sionals wth famities.

Waendy Ralzin: My
clients tand 1o be uader
50, saphisticated and
nip, &s varied as thea
progects | Wersrk o,
Some live inurkan ar-
aag, but hawe homes in
the country ar suburos
thiat 1 will desicon as well.
They ronges from busis
ness ownars and CEOs
o rmovie personalities
and sports figunes,

Darisa Waracur, WY D
P ol

Brad Ramseay: My cli
BALS ON avarage arein
traeir 2o and Ao and
livain the Green Hills

o Brenbwaood areas af
Lo,

Denise Wenacur: My chonts vary, What Lhev all
have ncommen ara design cha'lerges that read
bz bo oroperky acelressed,

:When you starl on a new project whers
does your inspiration come from?

Jeff Andrews: My inspirabion alweys begins with
the client's neads, wants and aspirabons far thair
b, Each praect nas a vrnloue enengy anc flow
and the rmooms are created n connection with the
overal design plan, As far as irepirational dasgn
elemeants, it yvaries from roorm ta raors, project to
proect. A fabric, colon, rug, greca of art ar light fix-
ture = viu never know wnat the inibal inspiration
will be. That's what keaps it fun and creative,

Sandra Espinat: There's no black-anc-white
answer since inspiralion comes from averywhars,
Sometimes the client Brings inspiration ko the

lab e, Sometimes the homea ar city s in creates
its own irspiration, But we try Lo create nomes
that are all different and have different styles fram
LTVLE IPSRrALIOT Sources,

Yvanne Jacobs: There are so many great re-
sounces naw with Pinterest, Houzz, Dering Hall

— sometimes a client vl have alreacy started a
visual boord for us, We will be inspired by that and
we Blso do a pretty thorough jab at assessing the
cliert’s Dfestyle, figuring out what style they wart
to come autat ther few bome, Sametimes we

arg warking with a fesw pleces from a client™s bome
and will take cues from the rugs ond existing art

wgn & Decor,

ey Raizing Razin Design Graup,
South = orica

Yeonnae Jaoons, Shifer Designs,
Colorads

Arad Ramsey, Brad Rarsay Interiors,
Mashuwille

and “urnitura, but mosty we start with creating a
lacsk thatwe fee fits the chant's ook aro needs
and worss cohesivaly with the architecture,

Fatricia McLean: The selection of rugs is often rmy
firat atage of 8 project, The color paletie and atyple
can then spring b life. | abways begin by osking
clients if there ara any colars they do not like,

Wendy Raizin: | start with the cliert — thair
Ifestyle, peracnality anc the architecturs of their
home, For a project to be a success, ithas o
enhance people's experiancs while spending time
ke,

Brad Ramsey: | attemot ba really learm my cli-
ent, their likes and dislikes, and build the design
arcuncl ther fe, e bhe end, they are gaing Lo live
intha space sc | want it to ba aunique reflacticn
of thizm, | always tase tha oapanunity o infussa
the cesign with oalance and lavering that stay
true to my design eestaetc.

Dranise Wenacur: Inspisation varies, cepanding an
the client apd e scape of the asoject, Many timeas
a residertal client will show me items they ke in
their home, desiring to keep thesame atyle inthe
oddticnal furniskings, Somatimes, ftharcomisa
ful! redo, a rug or 8 pece af artwaork is aur atarting
poirk, Ir the case of o recent kitchen renovation,
the clients found ohotos on Houzz they liked;
lirmmediaely saw the comman elements thas
caught thair eve, and wea included those in the
desigr scheme, Ancther time, when a couple had
absclutaly roidea of what they wanted for their
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1 What volda do vou sea in the marketplace

right now?

Juff Andrews: | leel thene 15 a ack of quality crigi-

aa accossoias far the home,

Sandra Espinet: | do o much wark ang pur-
chasing that | am alweays running aut of new
and unseen Yeverything.” Specifically, though,

uphodstered pigces — thay all star 1o ool alike

a“ter awhife
Patricia McLoan: Batk Fghting
iy imired prodoced,

Wendy Raizin: There 5 e markel vl below
super-high: Clents that recognize lusury and

cemand ik, out still say attanzion kg the price tag,
They nave a lorge budget, 2ut net necossarky an

andless supply of funds,

Brad Ramsey: Modern uohwlsléry preces ata
good price point available in COM or cilferent
fabric cptiens ether than the traditional thres
leathaer colors and waaltweed fabrics,

Q t fyou could suggest one or two things

to vour vendors that would make your life

aasier, what would it be?
Jaff Andraws: Mare in-siock kams.

Sandra Espinet: Pricing availability. | was re-
cently in & showroom with s« rugs hangmg an

the wall, | asked for o price anc the zales girl had
mo clue and ook her bwo days Lo gatlne cuome

toome, By than | had slready selected another
rug.

fvonne Jacohs: Havirg a good rep makes

all the differaace, The personal conrectionis
key — knowing you can trust that persan ta

L wart ary mare, Alsa, have an easy-to-use

absoete,

s hips,

Wendy Ralzin: | wauld like hightend accessaories

that clients would nat find v a typical store,

Brad Ramsey: Better ohotography and simaie

styling on websites, Wea dan’t nead to see ncces-

saries 0o room Ssaetting or furpiture with lots of
styling sometimes,

Denlse Wenacur: Chents often want bz sitin
the upholstery that | havae spacifiad for them, 11

bation or samples frorm more manufactarers in
tae MY C showrooms sol can affer o vist to my

clignts ifrequested. And | st like printed cata-

aclient ina meeting,

sooncas and
avarhead, | would love to see tha designs | have

celivar for you makes life aasier, With sore of
the high-end verdors it takes up to six months
bz get samething ir. Clenls ars just not willing

and beautiful website. Cetalogs are becoming

Patricia McLean: Reps wha form parsonal raa-

colors and patterns, Chents cannal see past the

wolld be halphl ta have some type of represen-

logs — easy to take of tha ahalf ane resvies with

s Any styles, fabrics, trends vou've identi-

fierd that seem to be popular?
Sandra Esplnet: People are abyving away from
averly formal falwics such as darmask, But | do
get a kot of requests for qualily indoorfoutcoor
fabrics that are usar-friendby for kids and pets
it higgn traffic moms Lke kitchens and broakfas:
POOTs,

Yvonne Jacobs: We get all styles, from modenn

(bul a solter more lransitional kook) to traditonal |

mpuntain homie, We like 1o call it Mew Traditional
— it feels fresher and up to dake,

Wendy Ralzing 'm ot really & tree followear, bl
| havve bo say arserylady is in kowve with gray right
non, i sy shade.

do vou plan te shoep n 20187

Sandra Esplnet: Maizon & Objel Asiain Singa-
pare. Aght now | am shopping for fartastiz light=
g 've purchased o fow Sntigue and vintage
chandeliers thal | car'twait o receve.

fvonne Jacobsa: =igh Foing, Bow Yark,,. maybs
try tne new Malson & Cbjel Americas. And
possibly Les Vegas. We are always looking for
great side tobles, lieps and ew and differeng
Socessoreeh We tend Lo goowith a more natural
ook bt also ke a ittlke gobd and siver thrawn in,
Leather pleces do well for us, too.

Patricia McLean: Atlarta, High Point, Paris, Mu-_nui
York Accessones for coffee tables, bookcases) |
el

“A FABRIC, COLOR, RUG, PIECE OF ART OR LIGHT FIXTURE - YOU NEVER KNOW
WHAT THE INITIAL INSPIRATION WILL BE. THAT'S WHAT KEEPS IT FUMN AND

CREATIVE." — JEFF ANDREWS, JEFF ANDREWS DESIGH

Brad Ramaey: Mid-Century Madern s very much
instyle righs row, | personally ke the pleces
that will the line of Mid-Cantury without beirg
owver-abvled, | think that will give thormoa longer
shal* lifa,

Chenl se Wenacur: The gecmelric patierns seen
at the fall Righ Poin: Market have baen of inter
aal tomy clients, Manochremal cang neucral
color palettes, clean lines, glimmer of shimmer,
and an overall sense of comfart, Aavthing stuffy
i5 out [tis allabout comfort, functonality, dura-
zility, relaxed elegancs,

tabout what percentage of your annual
sales are furniturefarea rugs,/home ac-
cents?

Sandra Espinet: | guess furaiture and fabrics
wotllel be the lion's shane,

Yvonne Jacobs: Fuarmibare, 0%, We co not sel
aras rugs e our retail store butin tha dasign
businass ibwould be about 25%, and acoerts
A0,

Wendy Raizin: The cost for most projectsis splic
on an average as follows: 405 furniture, 09s
lighting, 10% windows, 5% Fabric and 25 area
rugs The rest af the cost = associated with hard-
ware, construction ard cansulling,

Brad Ramsay: “urature iz aasily 50%, with
accents probably taking 2080 and rugs 20% or
under,

Denise Wenacur;  do a high percentage of ugp-
holstery, nugs and casea gaads, Lighting and ac-
cossories are rextic lre, P'moocking to do mors
wall décor in 2B, We also purchase kitchan
caniretry, wood Hlooring, lots of tile and custom
items.

1 What will you be shopping for at the win-
ter and spring markets, and which markets

30 HOMEACCEHTSTODAY.COM FISSLARY 2on

Wendy Raizin: ICFF and A<t Basel Miami, bo
Fama & few, Fabulous arswork,

Brad Ramsey: Allanta ancl High Point, 'm
alweays locking for the right rug ideas and great
searoduction artwork.

Denise Wenacur; Maison & Objer Paris and the
fall High Pant Market

1Whatis the biggest challenge affecting
Q the success of your business?

Jdeff And rews: Tima

Sandra Espinet: | thirk the biggest challenge

all desigr firms have as they geow is emaloyess
and managing ala’l ao they al refoct the sama
vigion, [btakes time to create a winning team
that warks well togetaern, | am fortunate ta hawe
8 greal design tearm and Wi sre nob just co-wark-
crs but friends as wall,

fvanne Jacobs: Still the little-ta-no new boid-
ing. Developers are nat popang projects oo like
they usadio anog pesp'e are def nitaly mone care-
ful with their money. The internat bas opeaasd up
a'whole new world to bhe sverage perscn and
has made design accessible in 2o mary ways,
And that is o good thing, except thatit can be
challenging ta convince & hign-end client to pay
double (aacause the quality is betier) the price
for something similar they see in an RH catalag.

Patricia McLean: Tima

Wendy Raizin: Finding the best artisans and
cra‘tspeople to achieve tha visian rmy team and
zal ol o accomalish, Also mairtaining the cor-
~oct arnount and type of employess readad
any given year as the economic climate charges,

Brad Ramseay: Tire, Betweesn research, de-
sgn and client meetings, |aiways feel ke | am
rushad and bahind the aight hall, =




